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ome of these steps are interconnected, but this will give you a framework as many authors complete 

their manuscripts and they are like, “Now what?!” To organize a book development strategy session, 

email: info@msrisingstar.com. 

 

 ISBN acquisition → https://www.bowker.com 

 
Copyrighting your book → https://www.copyright.gov I read it is taking up to nine months for this 
process to be completed so bear this in mind when you are creating your timelines. 

 

Manuscript editing. I am biased as I am a professional editor, but this is arguably the most 
important part of the process. An excellent editor will turn your manuscript from good to great. 
Think of them as the sculptor for your book. That reminds me of one of my favorite quotes and 

how I view my editing role in the process. “I saw the angel in the stone and I 
carved until I set it free.”  Michelangelo 

 

Creation of your blurb. Apart from the cover, this is probably the most important part of your book. 
Most people look at the cover and then the blurb to decide whether or not to purchase your book. 
I often write the blurb for client books because I love doing it and with my marketing and 
copywriting background, the blurbs HIT! 

 
Illustration / Graphic Design. I know I said editing was the most important piece of the book 
publishing puzzle, but people DO judge a book by its cover so ensure you spend the time, money 
and energy to arrive at a book cover that does your work justice. If you’re going to do anything 
DIY, don’t let it be this unless you’re an artist or graphic designer and even then you may be too 
close to it. Get some other eyes on it! 
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Decision on what print-on-demand (POD) service to use. The “twin towers”—and yes, I am a sci-fi 
and fantasy nut—are Amazon and Ingramspark. They both have pros and cons. I have used 
Amazon predominantly as it was the only show in town for a long time, but I am leaning towards 
mainly selling from my website and doing order fulfilment through Amazon, Ingramspark, Lulu, or 
whatever is appropriate for that particular project. 

 

Upload your manuscript to whatever sales platform you select. You can, of course, use a 
traditional printer here or overseas and print in bulk, but if you don’t have the funds to do that, 
print-on-demand is perfectly acceptable. Indeed, it is a great way to test the market before you 
outlay a lot of funds. 

 
Prepare your social media outlets and website / sales platform. To increase your chances of 
selling a lot of books, or whatever goals you have for your book, you’ll need to get the word out 
and social media is a popular and cost-effective way to do it. You can do a lot of free promotion 
this way before tackling Facebook, Instagram and other paid advertising avenues. 

 
Create marketing materials. I often say that AFTER your book is completed, the real work begins 
because marketing is CRITICAL. The thing is though, you don’t have to wait until your book is 
published to start this process. Indeed, it is best to begin before or as you are working on your 
book. You can use pre-launch sales to pay for the self-publishing process and your marketing 
materials! 
 
Think of creative ways to market … I will include specific strategies in my forthcoming book on 
self-publishing. Work on your one-sheets and extended press kits. Share your story with local 
media via press releases and interviews. You will also need items such as business cards, 
bookmarks, postcards, signage, etc. for vending events, direct mail and point-of-sale. 

All the best with your book! 
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